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N I S S A N
X 
P E P  G U A R D I O L A

TREATMENT BY 
BENJAMIN GREEN



I N T R O
Last t ime I  found myself  on a Nissan Leaf commercial  I  was 
about 2 metres away from a very damp Joe Wilk inson. So i ts 
with the smel l  of  a sodden cheap suit  l ingering in my mind I 
write this treatment.  (For the record Joe’s subsequent health 
issues had nothing to do with being put through a carwash 
with windows open. I t  is very excit ing that we’ve traded Joe 
in for a s leeker,  smoother and less soggy model - Pep. (But 
i f  you reckon we should drench Pep too I ’m up for i t .) 
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I  know we only have Pep for a l imited t ime,  which is why we have 
to be c lever in our approach. We want to get as much as possib le 
out of  the react ions of the presenter and extras.  Al l  we need from 
Pep is a casual  shrug and a matter-of-fact del ivery that wi l l  stand 
out amongst the uncool  chaos of the fa i led surprise.  We’ l l  shoot 
on 2 or 3 cameras for the sake of t ime,  and I ’d l ike to put an eye 
def lect  on the lens for the shorter f i lms so that Pep can del iver 
the l ines to me, keeping things as natural  as possib le. 

Thanks to my experience with things l ike BA and Carpool  Karaoke, 
I  am used to drawing a great ,  subt le and natural  performance 
out of  people who aren’t  necessari ly professional  presenters or 
actors,  harnessing their natural  energy in order to make the best 
of  each f i lm. And often with VERY l i tt le t ime. 

T O N E  &  A P P R O A C H
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I  th ink i t ’s  important to keep a documentary sty le for the f i lming,  so that i t 
feels both energet ic and natural .  We want the launch f i lm to be handheld and 
on zoom lenses so that i t  has the energy of a genuine surprise.  This energy 
is then completely def lated when everyone real ises Pep already owns a Leaf. 
Often our cameras wi l l  be f inding the act ion especia l ly when things go wrong 
as i t  should feel  un planned. This being said,  a l though i t  wi l l  be documentary 
sty le we st i l l  want i t  to look sty l ish and in keeping with the Nissan brand.

For this shoot I ’ l l  be using Angenieux lenses which have a great zoom capacity, 
so that we have maximum f lexib i l i ty for a rapid shoot t ime. Plus,  these look 
great and f i lmic,  so that the car (and Pep) wi l l  shine.  We’ l l  shoot everything on 
the day wide and high qual i ty,  and then crop in during the edi t  for the 1 x 1  and 
portrai t .  This approach may look a l i tt le c lunky on the day,  but for the purposes 
of gett ing as much mater ia l  as possib le i t  is  def in i te ly the r ight one,  and after 
the edi t  everything wi l l  fa l l  into place perfect ly,  and we’ l l  end up with a great 
ser ies of  f i lms for th is new campaign.

The product f i lms wi l l  fo l low in the same, documentary sty le too,  ensuring a 
consistent look across the campaign.

L O O K  &  F E E L
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I ’ve been lucky to work with some amazing people over my 
career,  and over the years I ’ve perfected the art  of  drawing 
br i l l iant  performances out of  not only adept comics,  but a lso 
people who aren’t  natural  performers.  I f  I  can get a decent 
performance out of  a the Tanna Tribe in Vanuatu on Id iot 
Abroad,  Im conf ident we wi l l  get  the best out of  Pep too.

T A L E N T  &  P E R F O R M A N C E
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We real ly want to maximise our t ime with Pep. I f  we rely too 
heavi ly on him for the bulk of  the humour,  i t  puts us and him 
under too much pressure,  but i f  we use the cast around him, 
then I  th ink we can keep his performance natural ly br i l l iant . 
One thing that real ly works in our favour is that Pep does 
genuinely love his Leaf.  We won’t  have to force that – and i t 
might be real ly nice to work some genuine ‘ loves’  that Pep has 
into the campaign i tsel f .  The more bel ievable ,  the better.

The more tech-heavy del iver ies wi l l  be a l i tt le tr ick ier to 
manage,  but I  th ink we can play with these too.  I t  might be 
nice to let  Pep put the technology into his own words,  whi le 
we play on the fact  that he doesn’t  real ly know what i t ’s  cal led 
or how i t  works,  but he st i l l  real ly loves what i t  does. 

P E P  G U A R D I O L A



P R E S E N T E R
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I  th ink the Presenter role needs to be played by an actor who 
has the capacity to switch from a consummate professional ,  to 
someone who is mort i f ied and bewi ldered by the incompetence of 
those around him. We should a lmost feel  sorry for him.

I t  might a lso be nice to consider using the presenter in the short 
f i lms,  e i ther as an on or off-screen voice asking Pep what he loves 
so much about the Leaf (a l though I  could a lso do this ,  as long as 
I ’m al lowed to remain safely behind the lens at  a l l  t imes,  as I ’m 
aesthet ical ly chal lenged).  Or we could use the presenter on screen 
expla ining in 3rd person what i t  is  that Pep loves about the Leaf 
as Pep kindly demonstrates.  Ideal ly we want to p lace the major i ty 
of  the performance on the Presenter’s shoulders,  a l lowing Pep to 
react as natural ly as possib le.  I t ’s  as much about what he doesn’t 
say as what he does. 



MINDSEYE  |  PAGE  |  10



MINDSEYE  |  PAGE  |  11



S C R I P T S
I  know that lots of  these scr ipts are st i l l  works in progress, 
which lends us a nice f lexib i l i ty on the day. We’ l l  want to keep 
the l ines del ivered by Pep as natural  as possib le ,  and we can be 
a bi t  more creat ive with the react ions of the other cast members, 
g iv ing us more opportunit ies in the f inal  edi t .  We wi l l  a lso need 
to pr ior i t ise a few of the short  f i lms,  so that i f  t ime is a factor 
we can focus on making 3 or 4 br i l l iant  f i lms,  rather than 8 
mediocre ones. 
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We open on a Nissan representat ive outside the Man City training ground. He is eagerly 
and enthusiast ical ly trying to organise a large crowd of performers who are ready to 
welcome Pep. There are ‘pyrotechnics’ ,  l ights and dancers - ref UCL half  t ime show. 

V/O: “To honour our partnership with Man City manager,  Pep Guardiola,  we’re here 
today to gif t  him a new Nissan Leaf – our most intel l igent car yet…”

We see found moments of  our presenter gett ing everybody ready,  rehearsing the 
performers etc.  The whole is crew eagerly await ing Pep’s arr ival .

Presenter:  “He’ l l  be here any minute”

We see the presenter g ive a thumbs up to the team behind the camera.

Putt ing his hand to his ear we hear him say: 

Presenter:  “Right!  He’s around the corner,  everyone in posit ions”

We get a shot on zoom / f inding focus on Pep’s car as i t  pul ls  around the corner into 
the stadium. We can’t  qui te make out what i t  is . 

Cut back to presenter as his face drops as he sees what car i t  is . 

Cut back to see – i t ’s  another Nissan Leaf.  I t  pul ls  up r ight next to the Nissan Leaf 
they’re about to g i f t  to Pep.

The presenter and crew look a combinat ion of both surprised and unsure what the 
hel l  to do.

Pep gets out of  the car.  He also looks confused as he sees the other Nissan Leaf and the crowd of 
people in front of  h im. 

The crowd of performers and the presenter stand in shocked si lence,  star ing at  Pep’s Leaf.  They look 
at  each other confused and bewi ldered. 

The pyrotechnics go off  unexpectedly.

The presenter quickly tr ies to hush everyone away and signals to the camera crew to stop f i lming.  We 
hear people mutter ing to each other “So wait…he’s a lready got one?”.  Pep cont inues to look at  the two 
Leafs s ide by s ide,  confused. The presenter is mort i f ied. 

The Presenter awkwardly approaches Pep,  trying to remain enthusiast ic in the face of fa i lure. 

Presenter:  “Pep, to celebrate our partnership we’d l ike to gi f t  you our best-sel l ing Nissan Leaf…”

Pep interrupts

Pep: “But…I’ve already got one?”. Point ing back to his parked Leaf.

Presenters: “Yeah, yeah you do”

SUPER: Win Pep’s other Nissan Leaf.  He doesn’t  need i t .  He’s already got one.

CTA: Swipe up to enter / Cl ick here to enter.

L A U N C H



S C R I P T S
We want to keep the series of short spots as natural  and 
simple as possible to maximise our t ime with Pep. I  think 
we should also consider changing to have our presenter 
present.  This wi l l  make the campaign cohesive with the 
launch ad but wi l l  a lso mean we don’t  have to rely exclusively 
on Pep to del iver lots of dia logue and enable us to shoot 
just with the presenter once Pep has gone.

As for Pep’s dia logue, we should give him a bit  of  f lexibi l i ty 
when i t  comes to the script.  Pep and his Leaf are the 
heroes of this campaign, so we want to use any real  ‘ loves’ 
that Pep has for the car,  and get him to del iver them in a 
concise,  bel ievable way to camera.

The most important thing with these scripts is to keep them 
to one setup. I f  the number of f i lms is important,  then we 
must make best use of Pep’s l imited t ime. For example, 
having Pep always in the driver’s seat and the presenter 
always in the passenger seat.  This approach showcases 
that he owns the car and always keep i t  featured. Obviously 
this approach means we need to rethink the scenarios but I 
think this has to happen anyway given our t ime constraints. 
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L O C A T I O N S
In terms of locat ion I  th ink i t  would be ideal  i f  we could 
shoot th is somewhere real ,  and somewhere that immediately 
l inks to Pep. So where better than the City tra ining ground? 
This would mean losing the green screen which would help 
from a cost POV in the post process. 
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I  want to use a specia l ly composed track for th is p iece,  using a 
composer I ’ve worked with for a number of  years.  The music wi l l 
be very much in the background,  but punctuat ing the act ion with 
quirky beats that accentuate the humour.  This music wi l l  add 
atmosphere and awkwardness to the f i lm without being obtrusive 
or distract ing.  
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M U S I C
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W A R D R O B E
I  th ink Wardrobe should be in keeping with our two 
juxtaposi t ions:  natural  and out of  p lace.  Pep and the 
footbal l ing extras should be natural ly dressed in tra ining 
gear,  with nothing remarkable to dist inguish this from 
any other ordinary day of tra ining.  The presenter should 
a lso feel  a b i t  more ‘set-up’  in his dress,  wearing a sui t 
for example.  I t  might even have Nissan branding on i t .



T H A N K  Y O U
Thanks for sending this idea my way,  and for leaf ing 
through al l  that  I  had to say about i t .  Apologies for 
that one. Clear ly I ’m not as cool  as Pep. But ,  I  am 
real ly exci ted to see what we can achieve together. 
Let ’s revel  in the awkwardness of th is fa i led fanfare 
and celebrate incompetence,  embarrassment ,  and 
al l  the things Pep loves about his Leaf. 
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