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DIESEL - STILLS CAMPAIGN

DENIM

ACCESSORIES

GOOD QUALITY

WELL DESIGNED

INTRODUCTION TO DIESEL:

WHAT MAKES DIESEL “DIESEL™?

SIGNATURE FITS BORN IN ITALY

STAPLE PIECE
EFFORTLESSLY COOL

A LIFE LONG PURCHASE

EUROPEAN

SIMPLE BUT SEXY
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WEDNESDAY, JANUARY 24, 2001
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DIESEL HISTORICAL MOMENTS:

SUN CITY, 1975.

SEUL/LIVING
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DIESEL

JEANS AND WORKWEAR

DIESEL

JEANS AND WORKWEAR
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DIESEL - STILLS CAMPAIGN

CONCEPT: THE REVIVAL

DIESEL IS MAKING A COMEBACK WITH NEW, INNOVATIVE, FLUID
DESIGNS.

IT’S NO LONGER JUST FOR THE STAPLE DENIM WEARER: IT’S FOR
THE FORWARD THINKING, THE PLAYFUL, THE FRESH.

THE SS22 CAMPAIGN SHOULD REFLECT THIS NEW STYLE YET ITS
HISTORY SHOULD NOT BE FORGOTTEN.

HOW TO APPEAL TO THE NEW, MORE FASHION CONSCIOUS WEARER?

THE CAMPAIGN IMAGES SHOULD BE IMMEDIATELY RECOGNISABLE BUT
ALLURING - SOMETHING NEW.
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DIESEL - STILLS CAMPAIGN

CONCEPT: THE NARRATIVE

INSPIRED BY DIESEL’S EARLY CAMPAIGNS WE CREATE A LIVELY, SLEEK

AND MEMORABLE CAMPAIGN BASED ON TWO IDENTITIES THAT MAKE DIESEL
“DIESEL™:

1. DENIM
TYPICALLY IDENTIFIABLE WITH AMERICAN CULTURE, WE EXPLORE THE FEEL

OF AMERICAN DENIM: OLD SCHOOL DENIM ADS, THE MALL, THE DINER,
THE MECHANICS WORKSHOP.

2. EUROPEAN CULTURE

DIESEL AND EUROPEAN CULTURE ARE A SIGN OF GOOD QUALITY, HISTORY
AND SOPHISTICATION: VISUAL ART IN PARTICULAR.

WE EXPLORE THIS THROUGH °‘THE TABLEAU VIVANT® - MEANING °‘LIVING
PICTURE® - BY CREATING IMAGES THAT DRAW US IN, THAT MAKE US FEEL
LIKE WE’RE THERE; WE ARE DIESEL’S NEW FORWARD THINKING WEARER.

DIESEL’S NEW CHAPTER - THE REVIVAL - IS TOLD.
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DIESEL - STILLS CAMPAIGN

THE GRAPHICS

KEEP IT CLASSIC.

TAKE THE STAMP CONCEPT FROM EARLY CAMPAIGN’S AND REJUVINATE.

THE MESSAGE MUST BE CONTEMPORARY + SIMPLE - IN LINE WITH
THE FORWARD THINKING, SUSTAINABLE FASHION CONSCIOUS DIESEL

WEARER.
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DIESEL - STILLS CAMPAIGN

CASTING

THE CASTING FOR THIS CAMPAIGN PLAYS A BIG PART IN RETELLING THE
DIESEL STORY.

FACES THAT HAVE THEIR OWN CHARACTER - A STORY TO TELL, A TRUTH
TO REVEAL - THEY ARE WEARING DIESEL, DIESEL IS NOT WEARING THEM.

THEY MUST HOLD THEIR OWN, AS IF THEY KNOW DIESEL WELL - THEY ARE
OLD FRIENDS.

THESE ARE THE FACES OF NOW: VIBRANT, IN DEPTH, KNOWLEDGABLE,
POWERFUL, ROLE MODELS AND MUSES.
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